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1 chain store

2 RC =regular chain

3 FC = franchise chain

4 VC = voluntary chain

5 franchise administration
6 franchise agreement

7 franchise fee

& franchisee

9 franchisor
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10 IFA = International Franchise Associatior @‘Bﬁ’%’iﬂi%ﬁ[@?ﬂ%ﬁ

11 SOP = standard operating procedure

12 standardization

13 simplification

14 specialization

15 CIS= corporate identity system
16 MI = mind identity

17 BI = behavior identity

18 VI = visual identity

19 barcode

20 source marking

21 in-store marking

22 RFID = radio frequency ID

23 category management

24 credit card

25 prepaid card

26 co-branded card

27 ATM = automated teller machine
28 digital signature

29 inventory management

30 ordering cost

31 lead time

37 shortage cost

33 economic order quantity = EOQ
34 EVA = economic value added
35 security

36 decentralization

37 profit center

38 management by objective = MBO
39 channel management

40 human resource = HR

41 recruitment
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47 career development

43 aptitude test

44 orientation

45 job description

46 on-the-job training = OJT

47 role playing

48 information

49 DSS = decision support system
50 knowledge management = KM
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